


Carrefour and A.N.D.E.S. (the National Aésocjbhon for
Development of Welfare Groceries) are jomng forc

the welfare grocery network.
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The Carrefour International Foundation \%Has been,sfuppoiﬁng"th)éf gigth of the
A.N.D.E.S. network since 2006. Two years into the sponsorship period, Guillaume
Bapst, Director of A.N.D.E.S., gave an initial review of the support provided by

the Foundation.

«The Carrefour International
Foundation has supported
us on several levels.

First and foremost, the
confidence shown in us
by the Foundation and its
team is key to our progress.
It obliges us to provide still
better results and in this
sense, helps to drive the
project forward to success.

Also,the A.N.D.E.S. network’s
activities resonate strongly with the core business of the
Carrefour Group and the Foundation is helping to establish a
business sponsorship program to which the Group can, if it so
wishes, contribute its expertise.

Nor should we forget the financial aspect of this partnership,

the purpose of which is to ensure the ongoing development
and autonomy of the A.N.D.E.S. network. The Group’s three-
year commitment provides real economic stability, allows
us to plan for the long term and lastly gives us an operating
method suitable to our grocery network.

The Carrefour Group and the A.N.D.E.S. network are currently
studying the feasibility of a pilot project to supply welfare
groceries that would have a budget of €1 million derived
from DGAS (General Social Welfare Department) public funds.
A.N.D.E.S. would buy coupons from the Group at cost price
that would be valid in Group stores and would be usable by
welfare groceries. These coupons would give access to a
selection of 150 products of national brands that are targeted
as basic foodstuffs needed to prepare a meal and have
nufritional qualities compatible with the A.N.D.E.S. project. This
experiment would be the first test phase of a program that
would be reproducible countrywide».

Local initiatives

Carrefour Singapore Charity
Drive to Raise Funds for Myanmar & China Disasters Victims.

On 2" May 2008, tropical cyclone Nargis hit the coast of Myanmar
and devastated large parts of the low-lying Irrawaddy delta, leaving
at least 134,000 dead and 2 million left homeless or severely affected.

10 days later, on 12" May 2008, an 8.0 magnitude earthquake in China’s
south-western Sichuan province killed more than 60,000 people.

When news of the tragedies surfaced, many of our staff were deeply
affected by the images they saw and wanted to help. Hence, in
aid of the disasters victims, Carrefour Singapore helped raise funds
for Singapore Red Cross from 30 May - 12 June 2008 at the store
entrances of the 2 stores located at Suntec City & Plaza Singapura.
All work was voluntary and all donations collected were donated 100%. Staffs
were seen donating generously. In order to create a greater awareness,
panels in several press advertisements were devoted to communicate this
worthy cause to the public.

All efforts paid off when we saw donations coming from all walks of life, and
from local to foreign currencies. Even though the needs of the victims are
tfremendous, and whatever we can donate is small, Carrefour Singapore
sincerely believes that every little bit helps and will become a beam of
hope and help the victims through this difficult fime.
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