


The Carrefour International Foundation has been supporting the growth of the 
A.N.D.E.S. network since 2006. Two years into the sponsorship period, Guillaume 
Bapst, Director of A.N.D.E.S., gave an initial review of the support provided by 
the Foundation. 

the purpose of which is to ensure the ongoing development 
and autonomy of the A.N.D.E.S. network. The Group’s three-
year commitment provides real economic stability, allows 
us to plan for the long term and lastly gives us an operating 
method suitable to our grocery network.  

The Carrefour Group and the A.N.D.E.S. network are currently 
studying the feasibility of a pilot project to supply welfare 
groceries that would have a budget of e1 million derived 
from DGAS (General Social Welfare Department) public funds. 
A.N.D.E.S. would buy coupons from the Group at cost price 
that would be valid in Group stores and would be usable by 
welfare groceries. These coupons would give access to a 
selection of 150 products of national brands that are targeted 
as basic foodstuffs needed to prepare a meal and have 
nutritional qualities compatible with the A.N.D.E.S. project. This 
experiment would be the first test phase of a program that 
would be reproducible countrywide».

«The Carrefour International 
Foundation has supported 
us on several levels. 
First and foremost, the 
confidence shown in us 
by the Foundation and its 
team is key to our progress. 
It obliges us to provide still 
better results and in this 
sense, helps to drive the 
project forward to success.

Also, the A.N.D.E.S. network’s 
activities resonate strongly with the core business of the 
Carrefour Group and the Foundation is helping to establish a 
business sponsorship program to which the Group can, if it so 
wishes, contribute its expertise.
Nor should we forget the financial aspect of this partnership, 

Carrefour Indonesia conducts training on Hygiene for micro 
entrepreneurs.

Through collaboration with Bina Arta, Carrefour Indonesia once again 
conducted a series of training sessions for micro entrepreneurs to 
demonstrate its commitment in developing micro-scale enterprises. The 
topic that was introduced on May 31st, 2008 was Hygiene. 
Other tailor-made topics will be offered, for instance, display, inventory 
management, family financial management, or motivational-related 
subjects to accommodate the needs of micro entrepreneurs in their effort 
to progress. Besides, all the micro entrepreneurs are women, because in 
low income households, they play an important role in sustaining their 
family. 
In 2007, Carrefour International Foundation channelled Rp1.35 billions 
through Bina Arta to 800 micro entrepreneurs. This year, the Foundation 
increased the amount to Rp1.85 billions intended for 1,500 micro 
entrepreneurs.
The early intention was to create an integrated program that goes beyond 
providing financial assistance. Hence, relevant, useful and applicable 
training materials are developed which are delivered by Carrefour 
Indonesia competent employees. As a result, both capacity building for 
recipients as well as employee engagement aspects are achieved.
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Carrefour and A.N.D.E.S. (the National Association for  
Development of Welfare Groceries) are joining forces to expand 
the welfare grocery network. 

Newsletter03-GB_Indonesie_A4.indd   2 28/08/08   17:32:44


